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In the ever-growing digital era, zakat management institutions are required to adapt to modern society's communication and transaction patterns. BAZNAS Enrekang Regency responds to this dynamic by utilizing social media and digital platforms as a strategic means to increase zakat collection.
This research aims to identify innovations and strategies implemented by BAZNAS Enrekang in collecting zakat through social media, as well as evaluate its effectiveness in increasing muzakki participation. Using a descriptive qualitative approach, data was collected through observation, documentation, and in-depth interviews with resource persons who play a direct role in the implementation of the digitalization strategy, including social media managers and institutional leaders. 
The results of the study show that BAZNAS Enrekang actively uses various social media such as Instagram, TikTok, YouTube, and WhatsApp chatbots to disseminate information, zakat education, and activity reports. The use of QRIS is also an innovative solution in facilitating digital zakat payments. This strategy has been proven to be able to increase digital interaction, build public trust, and expand the reach of information. However, obstacles such as limited human resources and documentation tools are still challenges that need to be overcome. Overall, digitalization at BAZNAS Enrekang not only contributes to increasing zakat collection, but also strengthens transparency and accountability in zakat management at the regional level, making it a relevant example of adaptation in the midst of today's digital transformation.



Keywords: Sharia Accounting, Zakat Fund, Social Media	

INTRODUCTION
Islam is a religion revealed by Allah SWT. To the world, to manage all the problems of life in this world for the benefit of the hereafter. Islam is a perfect religion, everything about life in the world has been regulated in the Qur'an and Al-Hadith, so that all problems that occur in the world have answers in the Qur'an and Al-Hadith. Therefore, to help humans solve their problems through the help of Allah SWT as written in the Qur'an, the prophet Muhammad was sent. For this reason, the presence of the Prophet Muhammad SAW brought many great changes to human life, both from social, political and economic procedures.
Thanks to the struggle of the prophet and his companions in spreading Islam, Islam spread widely throughout the world, one of which is the democratic state of Indonesia. In Indonesia, the majority of the people are Muslims, and they have a high poverty rate. The causes are very diverse, ranging from the lack of available jobs, minimal education, and the skills in dealing with the economic world are non-existent, so in Islam the solution provided to overcome economic problems is zakat.[footnoteRef:1] [1:  M. Ali Hasan, "Efforts to Use Social Media in Increasing Public Awareness of Paying Zakat Mal," 2021, 6.] 

Zakat comes from the word zaka which means good, blessing, grow, clean and increase. Meanwhile, according to the term fiqh, zakat is the name for a certain amount of property that is issued, and is required by Allah SWT to be handed over to those who are entitled to receive it (mustahiq) from those who are obliged to issue it (muzakki). Etymologically, zakat means a certain amount of property that is required by Allah SWT to be handed over to those who are entitled to it. According to Law No. 38 of 1998 concerning the management of zakat, the definition of zakat is property that must be set aside by a Muslim or an institution owned by Muslims in accordance with religious provisions to be given to those who are entitled to receive it.[footnoteRef:2] [2:  Hasanuddin, Abdul. Zakat Law in Indonesia: A Study of Law No. 38 of 1998 and Its Implementation. Jakarta: RajaGrafindo Persada, 2002.] 

According to Mas‟udi in Masdar Farid's book, zakat is a religious fund and taxes are state funds, based on the religious concept of zakat is spiritual and personal, while from the institutional concept zakat is profane (not for religious purposes) and social. From some of Mas'udi's explanations, it can be concluded that zakat cannot be separated from taxes, likened to zakat is the spirit and taxes are the body. paying taxes with the intention of zakat to the state/government that has been considered legitimate and has lost its religious obligations. so that it can be concluded that the meaning of zakat is to issue a certain amount of property because it has reached nasab and is required by Allah SWT to be issued and given to people who are entitled to receive it under the provisions of the applicable conditions.[footnoteRef:3] [3:  Masdar Farid Mas'udi, "Integration of Zakat and Taxes in Realizing Community Welfare," Journal of Islamic Economics 5, no. 2 (2021): 123–35.] 

Social media has become a very influential platform in various aspects of life, including in the collection and distribution of zakat. With technological advances and easier access to information, social media provides an opportunity for zakat institutions to educate the wider public about the importance of zakat, how it is calculated, and the social impact it can cause. Through platforms such as Twitter, Facebook, and Instagram, zakat institutions can spread information quickly, reaching a larger audience, including the younger generation who may not have previously understood the obligation of zakat.[footnoteRef:4] [4:  Damirah Abdul Hamid, "The Effectiveness of Zakat and Islamic Social Finance Management in Enhancing the Economic Well-Being of the Prepare City Community," International Journal 9, no. 10 (2023).] 

One of the main advantages of social media in zakat is the convenience for people to distribute zakat directly. With just a few clicks, individuals can pay zakat through a digital application connected to a verified zakat institution, so the process becomes faster and more practical. This facility is very supportive so that people can pay zakat on time, without having to come directly to the zakat collection place. In addition, social media also facilitates zakat campaigns that can be carried out in a short time, allowing the collection of funds for various social purposes, such as disaster relief, education, and economic empowerment for those in need.[footnoteRef:5] [5:  Rifdaningsi And Mukhtar, "Analysis of Management Strategy for the Use of Instagram Social Media as a Zakat, Infaq, and Alms Information Media (Study on Instagram Account Followers @lazismu_sragen)," Journal of Islamic Studies and Society 1, no. 1 (2022): 34.] 

Social media also plays an important role in increasing transparency and accountability in zakat management. Zakat institutions can use this platform to share reports on the use of zakat funds and their beneficiaries, such as posting stories about zakat recipients or photos of distribution documentation. This helps strengthen public trust in zakat institutions, as well as shows that zakat plays a real role in reducing poverty and social inequality.[footnoteRef:6] [6:  Sahrani Muhaemin Nabir. Iwan Wahyuddin, "The Role of Zakat Accounting at the Head Office of the Indonesian Foundation in Bandung," JournalFinancial Institutions 2, no. 2 (2020): 11–20.] 

Through consistent and innovative educational campaigns on social media, people can better understand zakat not only as a religious obligation, but also as an instrument to achieve social and economic welfare. Many zakat institutions are now engaging influencers or public figures to expand the reach of their messages, which can attract more people to participate in zakat programs. Campaigns involving famous figures or celebrities, for example, can attract more audiences, especially young people who are active on social media.[footnoteRef:7] [7:  Wahyuni, Rahman Ambo Masse, and Rukiah, "The Concept of Justice in Agricultural Zakat and Professional Zakat," BANCO: Journal of Sharia Management and Banking 1, no. 2 (2020): 89–101, https://doi.org/10.35905/banco.v1i2.1336.] 

However, the use of social media for zakat also brings challenges, especially related to the spread of inaccurate information or hoaxes. Some parties may take advantage of the popularity of this platform to spread false information about zakat institutions or the procedure for distributing zakat. Therefore, it is important for zakat institutions to ensure that every information shared is verified and trustworthy. The public also needs to be more selective in choosing zakat institutions that have been verified and have a good reputation.
Overall, social media has great potential to facilitate and accelerate the distribution of zakat, as well as increase public awareness of the role of zakat in reducing social and economic inequality. With the right use, social media can be an effective tool to empower people, create transparency, and build social solidarity in overcoming poverty and inequality.[footnoteRef:8] Thus, social media not only functions as a means of promotion, but also as a strategic instrument in strengthening transparency, accountability, and public participation in zakat management. Through social media, zakat management institutions can convey information openly about the process of collecting, managing, and distributing zakat funds to the wider community. This information disclosure creates a space for dialogue (discussion) between institutions and the public, allowing the public to provide input, criticism, and appreciation for the performance of the institution. This is a tangible form of the principle of accountability, where the zakat management institution is not only responsible to the formal authorities, but also to the community as the owner of zakat funds.[footnoteRef:9] [8:  Masyitah Rivani, "Zakat Campaign Through Social Media," 2022, 40.]  [9: Syahriyah Semaun Nurhamida, Mahsyar Idris, "Introduction to Management
Sharia,"ReligionEducation Social Laa Roiba Journal 6, no. 4 (2024).] 

Social media also encourages the realization of the principle of social justice by ensuring that zakat is distributed to groups that really need it and in accordance with the provisions of Islamic law. Documentation of zakat distribution that is published regularly can be a means of public verification, so that the zakat distribution process becomes more fair, transparent, and reliable. In the long run, this not only strengthens public trust in zakat institutions, but also builds a culture of openness and sustainable social responsibility. Therefore, the optimal use of social media is one of the important steps in increasing the effectiveness, credibility, and integrity of zakat management in the digital era.
With the existence of Baznas and LAZ (amil zakat institutions) in each region, it is hoped that it will further improve services to the community, work responsibly and professionally. The purpose of the establishment of this body is to make the management of zakat more effective and productive with good cooperation between the government-formed Baznas and LAZ initiated by the community. Therefore, seriousness and support are needed from the zakat management parties. However, on the way, there are many areas where Baznas and its LAZ are not running well and effectively. And the provision of zakat assistance tends to be consumptive. This creates a sense of dependence for the underprivileged, compared to providing assistance in the form of empowerment for the poor so that they are more productive and independent which can later lift them out of poverty status.[footnoteRef:10] [10:  Andi Muh.Ilham Jaya Yayat Sudrajat, "The Utilization of Zakat Funds by the Amil Zakat Agency
National Empowerment of the Poor in Bantaeng Regency, Sulawesi Province
South," 2020.] 

BAZNAS Enrekang Regency designed a work program, one of which is an empowerment program for people who are classified as underprivileged to improve their welfare and entrepreneurial ability. Where the recipients are expected to be able to run their businesses independently so that their welfare increases. So it is hoped that the zakat funds from BAZNAS Enrekang Regency can be empowered to lift their economy.  This research will answer a problem, namely how the zakat management system (BAZNAS) in improving the welfare of the people of Enrekang Regency. The type of data used in this study is qualitative data, meaning data that is descriptive, data collected in the form of words or images so that it does not emphasize numbers. Qualitative data can be obtained through various observation, interview, and documentation data collection techniques.[footnoteRef:11] [11:  Astuti, Nurkidam, and Zulfah, "Zakat Management System ( Baznas ) in Improving the
Welfare of the Community of Enrekang District," Journal of Da'wah Management Studies, 2021, 1–10.] 

Based on observations made at Baznas Enrekang Regency, it is described that Baznas Enrekang Regency has used social media as a medium to collect zakat funds to the community. The use of social media is one of the strategies initiated by Baznas to increase people's interest in zakat giving. However, the strategy is considered less than optimal due to several aspects, including the lack of consistency of the baznas in promoting social media and the lack of evaluation related to the success rate of social media use. The following is data on fund receipts through social media at baznas Enrekang Regency:
           Table 1.1 ZIS Fund Income Data from Social Media
	Year
	ZIS Acceptance

	2022
	IDR 8,445,517,266

	2023
	Rp.9.994.505.169

	2024
	Rp.11.684.764.468


   		          Source: Baznas Enrekang
Based on Zakat, Infaq, and Alms (ZIS) revenue data at Baznas Enrekang Regency over the past three years, it is known that the value of ZIS receipts has increased from year to year. In 2022, total revenue was recorded at IDR 8,445,517,266, increasing to IDR 9,994,505,169 in 2023, and again experiencing a significant increase to IDR 11,684,764,468 in 2024. Although the trend of receipts shows a positive direction, this figure is still relatively far from the potential of zakat that has been calculated, which is IDR 14,000,000,000 per tofu n.
The realization of ZIS revenue in 2024 will only reach around 83.46% of the existing potential. This shows that there is still a gap between the potential and realization of zakat in Enrekang Regency. Some of the factors that may be the cause of the lack of maximum realization include low community zakat literacy, non-optimal zakat collection strategy, and lack of consistency and evaluation in the use of social media as a medium for fundraising. Therefore, more intensive and directed strategic efforts are needed, such as improving the quality of promotion through social media, public education about zakat obligations, and transparency in fund management to increase public trust and participation in paying zakat through official institutions such as Baznas.

METHOD
Based on the problems found in this study, it is categorized as qualitative research, that is, research on research that is descriptive and tends to use analysis. According to danin, qualitative research believes that truth is dynamic and can be discovered only through the observation of people through their interaction with their social situation.[footnoteRef:12]  [12:  Danin, Supardi. Becoming a Qualitative Researcher. Bandung: Pustaka Setia, 2020
] 

The focus of this research is to examine the strategy of using social media carried out by BAZNAS Enrekang Regency in collecting zakat funds, including the platforms used and communication approaches. This study also analyzes the effectiveness of the strategy in increasing the number of donors and funds collected, and the community's response to the online zakat campaign
In collecting data, the researcher uses data collection techniques that can support and strengthen this research. The data collection techniques used in this study include: Observation, Interview and Documentation.
RESULTS
1. Solutions and innovations provided by BAZNAS Kab.Enrekang in Collecting zakat funds using social media.
[bookmark: _Hlk201978168]Based on the results of an interview with the source Ilham Kamba, the background of Enrekang's baznas began to use social media in collecting zakat is:
“to facilitate the process of communication with muzakki, confirm payments, and expand reach and efficiency through platforms such as WhatsApp and other social media.[footnoteRef:13]” [13:  Ilham Kamba, head of the collection division of baznas of Enrekang regency, interview May 15, 2025
] 

Based on the results of the interview, the use of social media by BAZNAS Enrekang, especially WhatsApp, was carried out as an effort to facilitate the communication process with muzakki. Through  this platform, muzakki can confirm zakat payments quickly and directly to BAZNAS. This not only speeds up the administrative process, but also increases transparency and public trust. In addition, the use of social media allows BAZNAS to reach more muzakki widely and efficiently, without having to rely on conventional methods. In practice, WhatsApp is the main channel of communication because of its ease of access and personal nature, while other social media platforms are also used to disseminate information and zakat campaigns digitally.
Based on the results of the interview with the resource person Ilham Kamba, the main strategies used by Baznas Enrekang in maximizing the potential of social media are:
“Collection of VIA croudfundi or web donation and WA fundraising[footnoteRef:14]” [14:  Ilham Kamba, head of the collection division of baznas of Enrekang regency, interview May 15, 2025
] 

Based on the results of the interview, it was explained that the collection of zakat funds is currently also carried out through various digital platforms such as +, donation web, and WhatsApp fundraising. The crowdfunding and web donation methods allow people to distribute zakat easily and quickly through an integrated site or application, while WhatsApp fundraising is used as a means of direct communication to raise funds and disseminate information personally.
Based on the results of an interview with the resource person Ilham Kamba, the  social media platforms used by Baznas Enrekang for the zakat campaign are:
“For social media used is the first, tiktok, youtobe, whatshap and the last is intagram.”  
Based on the speaker's explanation, the social media used by BAZNAS Enrekang Regency in zakat collection and education activities includes four main platforms, namely TikTok, YouTube, WhatsApp, and Instagram. Each platform has its own strategic functions and roles. TikTok and YouTube are used to present video content that is educational and informative in order to reach a wider audience visually and attractively. WhatsApp is used as a means of direct communication with muzakki, including chatbot services to confirm zakat payments and provide information quickly and personally. Meanwhile, Instagram is used to share program information, activity reports, and zakat campaigns through posts and story features, in order to increase engagement with the community, especially young people. The following is the documentation of social media used by BAZNAS Enrekang Regency, including: 
[image: ][image: ]                                       Table 4.2 Baznas Social Media 
	Tiktok
	Youtube

	
	

	    Posted by E
	Posted on Instagram
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[bookmark: _Hlk201978192]Based on the results of an interview with the resource person Ilham Kamba, it was explained that the social media used in supporting zakat collection activities includes several digital platforms, namely TikTok, YouTube, WhatsApp, and Instagram. The use of various social media aims to reach more people, especially the younger generation, as well as to disseminate information and education related to zakat more widely and interactively.
Based on the results of interviews with the source person Ilham Kamba, the types of content that are most often published are:
"Confirmation and proof of zakat payment, Prayer and appreciation to 	muzakki, Zakat Fitrah and Professional Zakat Campaign."
Based on the results of the interview, it was explained that the flow of the zakat payment confirmation process began when the muzakki sent a payment confirmation via WhatsApp or other social media. After that, amil zakat verifies the proof of transfer by checking the bank statement. If it is appropriate, amil then records the transaction in a notebook using a special script for the purpose of making proof of deposit of Zakat, Infaq, and Alms (ZIS). The last step of this process is to confirm to the mustahik, namely by praying for the muzakki and sending proof of ZIS deposit as a form of transparency and appreciation for their participation.
Based on the results of the interview with the resource person Ilham Kamba, the innovations that have been made by Baznas Enrekang in the use of social media are:
	"Collection of VIA croudfundi or web donations and WA 	fundraising."[footnoteRef:15] [15: 	 Inspired by the Twins, Head of Baznas Collection Division of Enrekang Regency, interview 15 May
2025] 

Based on the results of the interview, it was explained that zakat funds are currently also being collected through various digital platforms such as crowdfunding, donation webs, and WhatsApp fundraising. The crowdfunding and web donation methods allow people to distribute zakat easily and quickly through an integrated site or application, while WhatsApp fundraising is used as a means of direct communication to raise funds and disseminate information personally

2. The Effectiveness of social Media Use in Increasing Community Participation in Paying Zakat
Based on the results of the interview with the source person Ilham Kamba that, Baznas Enrekang measures the effectiveness of the use of social media in zakat collection through:
		"Looking at the analysis of baznaz enrekang content through the analysis provided by the platform by looking at the range of clicks, likes, and shares depending on the platform used."[footnoteRef:16] [16: 	 Inspired by the Twins, Head of Baznas Collection Division of Enrekang Regency, interview 15 May
2025] 

Based on the results of an interview with the resource person Ilham Kamba, it was explained that the analysis of BAZNAS Enrekang's social media content was carried out by utilizing the analytical features provided by each platform. This analysis includes measuring reach, number of clicks, likes, and shares on each published content.
Based on the results of the interview with the source person Ilham Kamba that, whether There has been an increase in the number of muzaki or total zakat funds since actively using social media as seen from:
"Based on the results of the interview, the digitization of zakat collection at BAZNAS has been carried out by utilizing simple devices such as computers, wifi, and printers, as well as applications such as Google Sheet and Google Drive for recording and storing data. The zakat payment system has accommodated various digital methods, including QRIS, digital wallets, bank transfers, and web donations. Muzakki data is carefully managed through a limited access system and regular backups. Reporting is carried out routinely through verification of proof of transfer and digital recording, then reported in a leadership meeting. Featured programs include digital fundraising, professional zakat, and online zakat fitrah, all of which are evaluated periodically. The latest innovations include the use of crowdfunding platforms and the development of chatbot services for zakat consultation. Monitoring is carried out through weekly reports for each unit and plenary meetings to ensure the effectiveness of the program."
	Based on the results of the interview with the source of Ilham Kamba, the challenges faced are:
	"So the obstacles to social media management are limited human resources and tools." [footnoteRef:17] [17: 	 Inspired by the Twins, Head of Baznas Collection Division of Enrekang Regency, interview 15 May
2025] 

		Based on the results of an interview with resource person Ilham Kamba, it was explained that one of the main obstacles in managing social media is Limited human resources and equipment. This is a challenge due to the limited manpower that can manage content optimally and the lack of adequate supporting facilities to produce quality content.
			Based on the results of an interview with the resource person Ilham Kamba that, To overcome these obstacles, BAZNAS Enrekang made several strategic investments, including:
	"The first human resources are equipment which includes cameras, cellphones, internet quotas, improving human resource skills, paid editing applications, one of which is Canva and Capcut."[footnoteRef:18] [18: 	 Inspired by the Twins, Head of Baznas Collection Division of Enrekang Regency, interview 15 May
2025] 

	Based on the results of an interview with the resource person Ilham Kamba, it was explained that in the management of social media, Human Resources being a very important main factor. In addition, supporting equipment is also needed, such as cameras, mobile phones, internet quota, and paid editing applications, such as Canva and CapCut. Improving human resource skills is also a concern so that content management can run more effectively and professionally

DISCUSSION
Solution and innovations provided by BAZNAS Enrekang Regency in collecting zakat funds using social media
BAZNAS Enrekang Regency has integrated digital technology in various aspects of zakat management. The use of social media, WhatsApp chatbots, and platforms such as TikTok, Instagram, and YouTube is used for socialization and zakat campaigns. Data collection and zakat administration are also supported by applications such as Google Drive and Google Sheet for online storage and recording. 
The use of digital payment systems such as bank transfers, QRIS, donation webs, and digital wallets makes it easier for muzakki to distribute zakat, infaq, and alms. In addition, muzakki data security is maintained through cloud storage (drive) with limited access to only certain staff, as well as regular data backups to prevent information loss.
Each zakat payment is recorded based on the proof of transfer sent by the muzakki via WhatsApp or email. This data is then verified and entered into a spreadsheet (microsoft exsel). Reports are made periodically and reported to the leadership. This supports transparency and accountability in the management of zakat funds.
Featured programs include online zakat al-Fitr during Ramadan, monthly professional zakat campaigns, and the use of crowdfunding. Evaluation is carried out through plenary meetings and periodic reports (weekly or quarterly) from the zakat collection unit. The results of the evaluation are used to improve and increase the effectiveness of the program in the future.
The target of collecting zakat, infaq, and alms in the current year is IDR 15,159,200,000. To support the achievement of this target, BAZNAS develops innovations such as chatbot services and the creation of educational viral content. The monitoring system is carried out regularly through reports and discussions at the leadership level.
Recording procedures based on proof of transactions, periodic reporting, and the use of digital payment systems (such as QRIS, bank transfers, and digital wallets) reflect the principles of auditable and responsible accounting in sharia and administrative terms, this is in line with sharia accounting, which emphasizes the principles of transparency (al-shafafiyyah), accountability (al-mas'uliyyah), and trust in the management of muzakki assets.
This research found that BAZNAS Enrekang Regency has implemented various digital solutions and innovations in efforts to collect zakat funds, one of which is the use of social media as the main tool in socializing zakat programs. The use of platforms such as TikTok, Instagram, and YouTube is combined with WhatsApp chatbot services and digital payment systems (QRIS, bank transfers, digital wallets), creating an ecosystem of zakat collection that is easily accessible and accountable. This strategy is in line with the principles of sharia accounting that emphasize transparency, accountability, and trust. The payment verification process and periodic reporting carried out digitally also strengthens BAZNAS' position as an institution that is adaptive to information technology developments in the context of Islamic philanthropy.
Based on the results of the research, the solutions and innovations implemented by BAZNAS Enrekang Regency in collecting zakat funds through social media are a form of adaptation to the development of information technology and the need for more effective communication with the community, especially the muzakki. The use of social media is based on the aim of simplifying the communication process, accelerating confirmation of zakat payments, and expanding the reach of da'wah and zakat campaigns digitally. This is in line with Nasution's opinion that digitalization in zakat management is a strategic step to increase efficiency and reach the digital generation more effectively.[footnoteRef:19] [19:  Nasution, M. A. (2020). Digital Transformation in Zakat Management: Opportunities and
Challenge. Scientific Journal of Islamic Economics, 6(2), 123–135.] 


The effectiveness of the use of social media in increasing public participation in paying zakat
Digital transformation in zakat management is a very important strategic step in ensuring efficiency, accountability, and public trust in amil zakat institutions. At BAZNAS Enrekang Regency, this transformation is realized through the use of digital technologies such as Google Drive, Google Sheets (similar to Microsoft Excel). All zakat data, both in terms of collection and distribution, is recorded and stored digitally with a limited access security system. Only the authorities can access the data, in order to maintain the mandate of the muzakki and ensure that the principles of transparency and validity of data are properly maintained.
The ease of zakat payment is also part of digitalization which has a direct impact on increasing community participation. BAZNAS provides various digital payment channels such as QRIS, bank transfers, and digital wallets (e-wallets), which make it easier for muzakki to fulfill their obligations anytime and anywhere. Once the payment process is complete, the proof of transfer is manually verified by the finance team, and then recorded into the system to be reported periodically as part of the internal reporting and audit mechanism.
In terms of fundraising, BAZNAS continues to initiate various innovative programs, including online zakat fitrah, professional zakat campaigns that are carried out routinely every month, and the development of crowdfunding methods to reach young people and active users of social media. The target set for the current year is IDR 15.159 billion, which includes zakat, infaq, and alms. The target not only shows ambition, but also a reflection of the community's growing trust in this institution. 
This is clear when compared between the conditions before and after active social media use. In 2016, fundraising strategies are still conventional, such as through face-to-face, brochure distribution, and direct socialization in a limited environment. Flagship programs still focus on traditional distribution and general approaches to the surrounding community, which leads to low engagement and the image of the institution is only known to be limited to certain circles, such as rural parents.
However, since 2019, BAZNAS has begun to actively utilize social media such as Instagram and WhatsApp, as well as developing online zakat fitrah, monthly professional zakat campaigns, and crowdfunding methods to reach young people and active users of digital media. This approach is more segmented, so it is more targeted and has succeeded in significantly increasing public engagement. This can be seen from the high engagement achievement and the image of the institution that is increasingly trusted by the digital public, especially the millennial generation. With this new strategy, the fundraising target has increased from IDR 7-8 billion to IDR 15.159 billion, including zakat, infaq, and alms. This target reflects not only institutional ambition, but also evidence of the growing public trust in the role and credibility of BAZNAS as a national zakat manager.
Social media is also used strategically as a digital da'wah channel and information dissemination. The creative content team consists of dedicated staff and volunteers in charge of managing Instagram, TikTok, WhatsApp, and YouTube accounts. With a frequency of 3–5 uploads per week, the content created is not only informative but also designed to be visually appealing and relevant to digital trends. However, limited human resources and documentation equipment are still a major challenge that affects the consistency and quality of content production.
The evaluation process of development programs and strategies is carried out in a structured manner through weekly and quarterly plenary meetings. From the results of this evaluation, BAZNAS continues to develop a performance improvement plan, including by developing digital innovations such as AI-based chatbots that can serve questions about zakat automatically and responsively. This step aims to increase engagement with the public and strengthen BAZNAS' position as an adaptive, modern, and professional zakat institution in facing the digital era.
The results of the research on the effectiveness of the use of social media in increasing public participation in paying zakat at BAZNAS Enrekang Regency show a significant digital transformation. This strategy includes the use of various digital platforms for zakat collection, recording, and reporting, as well as the dissemination of information and education through social media. In this context, the use of social media such as Instagram, TikTok, and YouTube is not only a communication tool, but also serves as a means of promoting and educating zakat that encourages increased awareness and public participation.
The effectiveness of the use of social media by BAZNAS Enrekang Regency in increasing community participation in paying zakat can also be seen from two main indicators, namely the measurement of digital engagement and the increase in the results of zakat collection. Based on the results of the interviews, BAZNAS Enrekang monitored the effectiveness of social media through analytics features on each platform, such as the number of reaches, clicks, likes, and shares. The data is a measure of the extent to which published content is able to attract attention and build interaction with the public. This method is in line with the modern digital marketing approach that makes user interaction the main parameter in assessing the effectiveness of social media-based campaigns.[footnoteRef:20] [20: 		 Pradana, Bagas Fajri. Social Media-Based Fundraising Strategies in Fundraising
ZIS Fund at LAZNAS Al-Irsyad Purwokerto, Thesis, IAIN Purwokerto, 2021, p. 45.] 

This effectiveness is also reflected in the increase in the number of muzakki and the accumulation of zakat funds after BAZNAS began to actively utilize digital platforms. The digitization carried out includes the use of simple tools such as computers, printers, and internet connections, as well as the management of muzakki data through Google Sheets and Google Drive. In addition, the existence of digital payment systems such as QRIS, bank transfers, digital wallets, and web donations provides convenience in efficient and secure zakat transactions. This initiative is in line with Wahyuni's opinion that the integration of digital payment systems with social media communication strategies can increase zakat participation among urban communities.[footnoteRef:21] [21: 		 Wahyuni, Sri. "The Utilization of Digital Technology in Zakat Fundraising in the Era
Industry 4.0," Journal of Sharia Economics and Islamic Philanthropy, vol. 4, no. 1 (2022): 94.] 

However, in its implementation, the effectiveness of social media is still faced with challenges, namely limited human resources and supporting tools for content production. These limitations hinder the frequency and quality of publications, which can ultimately affect the consistency of message delivery. To overcome this, BAZNAS Enrekang has taken strategic steps by increasing human resource capacity, providing equipment such as cameras, smartphones, internet quota, and accessing paid editing applications such as Canva and CapCut. This step shows the importance of increasing the digital capacity of zakat institutions in answering modern communication challenges.[footnoteRef:22] [22: 		 Nasution, M. A. "Digital Transformation in Zakat Management: Opportunities and Challenges,"
Scientific Journal of Islamic Economics, vol. 6, no. 2 (2020): 130.] 

Thus, the use of social media has proven to be effective in increasing community participation, both through optimizing digital interaction and ease of access to zakat payments. Digitalization is a strategic element in building trust, expanding reach, and strengthening the relationship between zakat and muzakki institutions.

CONCLUSION
1. Solutions and Innovations of BAZNAS Enrekang Regency in Collecting Zakat Funds through Social Media
This research shows that BAZNAS Enrekang Regency has successfully implemented various digital solutions and innovations in zakat collection, by utilizing social media and information technology effectively. The innovations developed include the use of digital platforms such as Instagram, TikTok, YouTube, WhatsApp chatbot services, as well as digital payment systems such as QRIS, bank transfers, and digital wallets. This step significantly simplifies the process of zakat payment by muzakki, while increasing transparency, accountability, and public trust in the management of zakat funds. However, challenges remain, especially in terms of limited human resources and documentation tools, which impact the consistency of digital content production. Therefore, strengthening the capacity of digital human resources and technology support is a strategic step to increase the sustainability of this innovation.
2. The Effectiveness of the Use of Social Media in Increasing Public Participation in Paying Zakat
Social media has proven to be an effective means of increasing public participation in paying zakat. Through educational campaigns, creative content presentations, and direct interaction with the public, BAZNAS Enrekang Regency has managed to reach more people, especially the younger generation who are familiar with digital platforms. This strategy is strengthened by a periodic reporting system, record-keeping based on transaction evidence, and program evaluations that are routinely carried out to maintain accountability. These results are also in line with previous findings that emphasize the importance of digitalization as a key factor in improving the performance of zakat management institutions in the modern era.
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